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Abstract
This paper is an introduction to a new approach in politics and in government as its central point. In this approach, government
is considered as a place in which different networks strive to achieve a bigger share of decision making power regarding scarce
resources. In this paper, we first define and describe social networks and then discuss the main components of a power analysis
approach called “network policy”. In network policy, position is the main principle of action, political power is the subject of
conflict, and achievement of more power is the most important goal behind cultural, social and political actions. As a specific
method of power analysis, social network approach is a continuation of return to the main theme of politics, i.e. power. In this
paper, we propose a primary model for analytical framework of social network and its cultural, social and political dimensions
in the Middle East, particularly Iran.
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INTRODUCTION
Since the 21st century, virtual social media has always been
among the most popular internet-based media according
to Alexa rank list1. In 2013, social network sites constituted
seven out of ten most popular websites worldwide (Alexa,
2013). The ever-increasing popularity of social networks is
undeniable even in Iran, notwithstanding the constraints
placed on virtual space (Kosari, 2007: 20 & Jafari, 2011:
online2). These media have transformed individual identity,
collective action, production methods, media consumption
and activism methods compared with what exists in the
real world (Castells, 2007: 238). Even the street social
movements in Arab countries and in advanced societies are
somehow influenced by the hidden power of these media.
1
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The strategic impacts of virtual social media apart, the
concept of power tends to change during the course of
history. It sometimes refers to the exertion of power,
sometimes wealth, sometimes dignity, and sometimes the
strength of civil society. In 16th century, Spain was the
top power owing to its broad colonies and gold ingots. In
17th century, Netherlands took advantage of international
trade and financial resources. In 18th century, France
became the top power with reliance on its big population
and powerful army. And in 19th century, Britain dominated
the world thanks to the industrial revolution and powerful
navy (Bahrampour, 2008: 72).
Nowadays, the concept of power refers to a great extent
to the strength of social structures and civil institutions,
which is somehow associated with the concept of “network
society”. In the next paragraphs, we delineate the process of
social changes consequent upon the strength and weakness
of civil institutions. The recent transformations in the Arab
world can be explained first by the status and stability of
social structures – albeit in a close interconnection – and
then by the manner in which network society is formed
(Khaniki, 2011).
With the development of social media, information society
has today developed into a global community; it is not
exclusive to a certain country. Further, the progress of
social media may lead to an ambiguous era of possibly
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negative consequences in the modern world and modern
communication media. It seems that social media threaten
the social unity on the one hand, and mitigate the threats to
the same unity as imposed by other social forces, including
mobility and rapid transformation, on the other (Weedon,
2004: 11, Barker, 2002: 76).
Regardless of the nature and types of power, if we take
a look at power sources in social, economic and political
arenas, we will see that victory in the age of information
goes to the governments and nongovernmental actors who
can make optimal use of information and can develop
it into action. During the recent decades, particularly
following software advancements and modern solutions
in the field of information and communication, the
possibility of power distribution has to a great extent
been provided to the movements in the search of power.
Here, given the above facts and considering that power
and activism are defined in virtual space in a complicated
manner, one should ask the following questions: which
resources produce power in virtual social networks which
are considered as the more fundamental level of power
exertion in the global age of information? How are
the necessary arrangements made for distribution and
emergence of activism? What are the examples of activism
in virtual social networks? These are the questions which
we attempt to answer in this paper.

CULTURAL IDENTITY
Absolute distinction and similarity are two main components
of identity. According to Jenkins (2012: 5), the word
“identity” is derived from Latin and has two main meanings.
The first meaning represents absolute similarity and says
that this is similar to that. The second meaning represents
distinction and assumes compatibility and continuity in
the course of time. Identity is a complicated concept
and cannot be fully understood, so it denotes some kind
of comparativeness. So far, a variety of definitions have
been given for it. Psychologists and ideologists define
identity as a feeling of personal distinction, continuity and
independence (Thompson, 1998: 9).
Cultural Identity

Identity has been explored in various levels and
dimensions, including national identity, religious
identity, sexual identity and personal identity. Cultural
identity is an understanding of oneself which comes
from membership – whether formal or informal – in
a social group based on transmission and cultivation
of knowledge, beliefs, values, attitudes, traditions and
certain living methods among the members (Daphne, J.
2007: 352; Mathews, G. 2000: 11).

National Identity

National identity is the feeling of belonging to a nation.
Nationality has specified symbols, traditions, holy places,
customs, historical heroes, culture, and land. National
identity means the feeling of belonging to a group of
people due to the shared cultural and quasi-cultural
elements (Hajiani, 2009: 361).
Dependence of Social Networks and Cultural Structure of
Society

Mehdizadeh & Anbarin (2009) conducted a study on the
relationship between the amount, type and manner of
using internet and cultural identity of the youth. With a
sample size of 384 young people in the city of Tehran,
using survey and questionnaire techniques, they explored
the cultural identity based on two dimensions of religious
identity and national identity. According to their results,
internet significantly influenced cultural identity. The more
the use of internet, the weaker cultural identity will be. The
results also indicated the type of using internet influenced
cultural identity.

Mohammadpoor et al. (2010) conducted a study under
title of “the impact of satellite on cultural identity in
Kurdistan province, Iran (case study: Kurdish students of
Sanandaj universities”. The results indicated that there was
a significant relationship between the use of satellite and its
contents (particularly news and entertainment) and native
cultural identity of the students. Those who had spent
more time using the satellite received lower score of local
cultural identity. This indicated that people were turning
towards new patterns. Moreover, cultural identity scores of
students tended to be at medium level, meaning that their
identity was neither cohesive nor discrete.
Adlipoor (2012), in his Master thesis under title of
“sociological analysis of the impacts of virtual social
networks on social identity of young people in the city
of Esfahan”, using survey method with a sample size of
424 people, concluded that the amount of participation
in virtual social networks and the amount of use in each
connection had a negative impact on family identity of users.
The results also indicated that duration of membership and
time of use had a negative impact on religious and national
identity of users and that the enthusiasm of users for
using virtual social networks had a negative impact of their
religious identity. In addition, presence in such networks
enhanced modern and consumption-oriented identity of
the youth.
Patrick et al. (2005) conducted a study under the title of
“transmission of cultural identity in the age of information
and communication technology (case study: Fijian
immigrants in Brisbane, Australia)”. In this qualitative
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research, they concluded that there was a significant
relationship between internet and cultural identity and that
internet had an ever-increasing impact on cultural identity
of the immigrants (Quote from Mehdizadeh & Anbarin,
2009: 10).
Long et al. (2007) investigated the impact of internet
on the formation of personal identity among Chinese
adolescents. According to their results, the use of internet
not only affected four dimensions of identity growth but
also developed new approaches of understanding identity.
Moreover, the use of internet was understood as a method
of receiving experiences in cybernetic environment
and identity growth was understood as some degree of
commitment to specific concept of oneself.
Tyler (2012) reported that virtual social networks,
accompanied by the influence of western powers, have
initiated a movement towards unification of the world,
which have led to conflict in the world and have weakened
national identities and traditions of different nations. Tyler
suggested that through these virtual social networks a
considerable number of people worldwide interact with
each other and become familiar with alien cultures and
beliefs, which threatens national and religious identities
of different nations.
As regards the influence and consequences of social
networks, there is a significant inverse relationship
between the amount of use, duration of membership

time, and the amount of user presence in social networks.
Also, there is a significant positive relationship between
cultural identity of users and how much they consider
the contents as real. In other words, the more the mount
of use, duration of membership time, and the amount
of user presence in social networks, the weaker their
cultural identity will be, and the more the users consider
Facebook contents as real, the stronger their cultural
identity will be. The findings of Mehdizadeh & Anbarin
(2009), Mohammadpoor et al. (2010), Adlipoor (2012)
and Tyler (2012) suggest that the presence and interaction
in the internet and virtual social networks weakens the
cultural identity of users.
As regards the adverse impacts of social networks on
cultural identity dimensions (religious and national identity),
the free use of virtual social networks is possibly more
common in families with weaker religious identity and
beliefs.
On the other hand, the more users consider social network
contents as real, the stronger their national identity will be.
Likewise, Mehdizadeh & Anbarin (2009), Hassanvand et
al. (2010), Sarokhani & Rezaei Ghaderi (2012), Johnson
(2002) and Tyler (2012) concluded that internet and
virtual space is an influential factor in national identity
of users and those who use modern information and
communication technologies tend to have weaker national
identity compared with those who do not use these
technologies.

Figure1. Changes in the percentage of members of social networks during 2010-2011 in the Middle East\
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SOCIAL IDENTITY
Globalization

Perhaps Giddiness’s interpretation of globalization in
his book “Beyond Left and Right” best describes this
phenomenon: “globalization is not just an economic
phenomenon. It should not also be confused with the
advent of a global system. Globalization is in fact the
transformation of time and location (Giddiness, 2003: 14).
In the same vein, Waters discusses the globalization in
economic, political and cultural dimensions: “one can
expect economics and politics to be globalized as they
become cultural. Also, one can expect the amount of
globalization to be more in cultural areas than in other
areas.” (Waters, 1995: 9-10)
Sklair combines these three dimensions to depict a more
comprehensive and complicated system, which not only
rejects the equality between globalization and capitalism but
also denies Neo-Marxist critical frameworks and develops
a theory under title of “global system”. From Sklair’s
viewpoint, therefore, globalization goes beyond capitalism;
it is the increased and broadened relations and actions in a
global level which is organized in the framework of global
economic, political and cultural dimensions owing to the
formation of network space (Sklair, 1998: 296-297).
Social Network and Social Structure of Society

There is a rich tradition in social science research which
depicts the performance of individuals and groups within
a network of social relations (Coleman, 1990). While
some literature focuses on how individuals use the existing
resources in social networks for personal purposes, other
literature places the focus on the use of networks for
collective purposes, including participation in civil and
political groups. Both research traditions deal with different
aspects of social capital. Lin defines this as the resources
incorporated in social networks; the resources which are
accessible through relations and linkages in social networks.
(Lin, 2008, p.51).
Jan E. Leighley (1990) conducted a study under title of
“social interaction and the impacts based on political
participation” to determine if social relations influence the
probability of individuals’ participation. He attempted to
answer two questions on the impact of social relations on
participation. The first question was “do characteristics
of social networks (network size, political nature or
homogeneity) affect the probability of participation?”
The second was “does social interaction affect only
participations of social nature or affect other kinds of
participation as well?” He concluded that social interaction
affects both individual and social participation.

Lake and Huckfeldt conducted a study under title of “social
capital, social networks and political participation” and
concluded that political social capital (social capital which
facilities political interactions) is produced in interpersonal
networks. They suggested that the increased level of
political social capital increases the probability of citizens’
participation in political activities. They also emphasized
that the production of political social capital is a function
of political specialties inside interpersonal network,
continuity of political interactions inside the network, and
the size of network.
Scott D. Mcclurg conducted a study under title of “social
networks and political participation: the role of social
interaction in exploration of political participation”. He
investigated how interaction in powerful social networks
influences the tendency to political participation. He
suggested that social interactions provide people with
the opportunity to collect political information and allow
them to live beyond the constraints of personal resources.
This results in public support of political activities.
Using the data collected from elections, he represents
evidences which demonstrate that the impact of social
interaction on participation highly depends on political
social networks.
Brian D. Mackenzie (2004) conducted a research under
title of “religious social networks, indirect mobilization,
and political participation among African-Americans”
and investigated the impact of informal political
dialogues and discussions among African-Americans
present in churches. In his study, Mackenzie emphasized
the indirect encouragement to political activities through
social networks. Using national data during 1993-1994,
he examined the impacts of social discussions on people
with and without voting right. Mackenzie found that
social relations in churches were far more effective
that the clergy’s advices on participation in political
activities. He suggested that frequent appearance in
church and regular communication with friends and
colleagues living in religious neighborhoods were
important mechanisms used to supervise and enhance
civil norms. But the actions taken by the clergy was
found to be less effective due to the lack of continuous
communication.
Marko M. Skoric et al. (2009) conducted a study under title
of “social capital and political participation in Singapore”
and investigated the relationship between social capital
and political participation. They attempted to determine
if social networks were able to pave the way for the revival
of political participation. The results indicated that there
was a significant relationship between social networks and
political participation.
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Ellen Quintelier et al. (2011) conducted a study under
title of “politics in peer group: study on the relationship
between network variety and political participation” and
investigated the impact of ethnic, cultural and political
variety of social networks on political participation among
4235 young people in Belgium. They concluded that variety
of social networks affects political participation, which in
turn gives rise to various political contacts with others.
Movahed et al. (2008) investigated the relationship between
social capital and political participation of women above
the age of 18 residing in the city of Shiraz. In this study
they employed Pier Bordio’s cultural conflict theory as
theoretical framework of the research. The results indicated
that there was a significant relationship between social
capital dimensions and political participation of women.
Bastani et al. (2008) conducted a study under title of
“network social capital and mutual interpersonal trust”
and investigated the impact of network social capital
and background variables on trust. The results indicated
that the increased network social capital enhanced
mutual interpersonal trust. In other words, relations,
interactions and supportive resources in a network may
pave the way for developing and enhancing trust between
people. Among network characteristics, mutual intimacy
and support were found to be two major factors, with
intimacy having more significant role. Among personal
variables and network variables, however, the role of
network variables, particularly intimacy, linkage and mutual
support, was more important. In other words, network
characteristics influenced interpersonal trust more that
personal characteristics did.
Bastani et al. (2009) investigated the factors influencing
voting behavior among 18-29 year-old young people in
the city of Mashhad with an emphasis on approach to
individual networks analysis. They found that functional
characteristics of the networks significantly influenced

voting behavior among the youth. The results indicated
the role of individual networks on explanation of voting
behavior.
Niri (2010), in his Master’s thesis entitled “internet social
networks and political participation”, investigated the
effectiveness of internet social networks on user political
participation in the 10th presidential elections in Iran.
He concluded that the participation of a large number
of people, particularly the youth and adolescents, in the
10th presidential elections was to a great extent influenced
by internet social networks such as Facebook and Twitter.

POLITICAL IDENTITY
Before reviewing the literature and setting forth theories
of power as presented by humanities scholars and
communications theorists, we have to represent theoretical
and operational definitions of the important concepts in
this paper. As mentioned earlier, due to comprehensiveness
of social network users and the effectiveness of activism
methods, we only explain this social network.
1. Power: In the most general sense, power means the
ability to develop or cause the development of certain
outcomes with a view to making a different in the world.
In social life, power means the ability to do so through
social relations. In other words, power refers to the
ability to develop or cause the development of certain
outcomes through influencing others (Autvit & Batamor,
2013: 731). This general definition gives a framework for
determining some major differences in the concept of
power in the area of virtual communications. According
to Manuel Castells, power is a relational capacity which
enables social actors to influence the decisions made
by other social actors through the ways which meet
demands, benefits and values of the actors holding
the power (Castells, 2009: 10). Based on his definition
of power, Castells enumerates four types of power

Table 1: Major definitions of social capital
Researcher

Definition of social capital

Objective

Lin, N. (1999)

A combination of potential and actual resources to which one can
access by membership in a stable network of relations and which
allows for reciprocal services
Some aspects of social structure which actors use as a source of
benefit
The forces which enhance economic development potentialities
in a society by developing social relations and organizational
and social patterns. These forces work in micro-analysis, middle
analysis and macro-analysis levels
Trust, norms and networks which facilitate collaboration and
participation for mutual benefits
The norms and informal values shared by group members
Investment in personal relations and achievement of social
linkages which provide access to supportive resources and tools

Economic capital

Tyler, T. (2012)
Baldassarri Delia & Mario Diani (2007)

Freeman L.C. (2004)
Zhang, Mingxin (2010)
Castells, Manuel. (2007)
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Human capital
Economic capital

Political development and
democracy
Economic development
Various supportive resources
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in networks: 1) networking power; 2) network power;
3) networked power; and 4) network-making power
(Castells, 2009: 42-47). According to Joseph Nye, power
means the ability to influence the behavior of others
so that what we want happens. In its specific sense,
therefore, power refers to the ability to influence behavior
of others in order to achieve the desired outcomes. In
this definition, power consists of two components:
soft power (values, culture, policy, institutions, setting
priorities, and attracting audience) and hard power
(military and economic power). According to Nye, virtual
space is a soft power tool and soft power is the reference
for the development of virtual space (Nye, 2008).
Therefore, while the power of virtual social network is
of a soft nature, the influence of network, networking
and network-making may affect hard power as well.
2. Actor: According to Castells, the concept of actor
embraces the subjects connected with action such
as individual actors, group actors, organizations,
institutions, and networks. Even if this function
is institutionalized or organized through the past
processes, the important point is that all organizations,
institutions and networks somehow denote the
function of human actors (Castells, 2009: 11). Khaniki
suggests that the citizens who lack professional
journalism skills but join a social network as a social
actor or fan and produce content in that network, are
actors (Khaniki, 2012: online). Therefore, actor is now
considered as a more effective component than before.
3. Activism: Activism refers to a variety of activities in
political, economic, social and environmental areas
aimed at modification of systems. These activities
include a broad range, from sending letters to
authorities and media to holding political campaigns,
economic boycott, rallies and strike. Some actors
attempt to provoke people to change their behaviors
rather than imposing pressure on governments to
modify the laws (Shaw, 2001). Activism also refers to
social action capabilities and the ability to employ tools
and symbols within the framework of social values and
technological mechanisms in order to establish mutual
relations. So, the activities pursued by users with reliance
on their skills in using internet communication tools in
order to communicate and interact with others in line
with their objectives is considered activism (Khaniki &
Babaei, 2012: 79). Therefore, definition of activism in
social media is broader and more diverse than before.
4. Internet activism: In “Social Movement Media”
encyclopedia, in the part of “activism and new media”,
Angela J. Aguayo3 defines activism as a concept
3

Angela J. Aguayo is an assistant professor in the Faculty of
Communication Sciences and Media Arts of South Illinois
University.

coming from new media which often invite tens of
millions of audience to participate and interact in
the share contents by using the content produced by
users. Activism obtains political, social and cultural
ideas through popular social media such as Facebook
and Twitter as well as personal weblogs. So, virtual
social media such as Facebook, Twitter, Youtube, My
Space, even weblogs, podcasts, forums and content
communities can follow activism methods. This
accelerates social movements of people or users of
these sites (Aguayo, 2011: 362-365) [cited in] Downing,
2011). Therefore, internet activism is some kind of
social activism which is reflected in real space as well.
Network Analysis

Network is an ambiguous term. To better understand what
is called “Network Analysis”, we need to briefly review
the history of using this term. The term “Network”
was first used in the field of industry and technology.
Technical networks such as electricity, railway, swage and
internet were called network. This term was then used
in organizational sociology in the subject of difference
between organizations, markets and governments (Boyer,
2004). In this area, the term “network” denoted the
existence of an informal harmonious route between human
agents (Granovetter, 1985). This interpretation means the
transition from “Network as a Term” to “Network as a
Concept”. In this sense, the concept of network enables
us to explain certain phenomena. Network can be defined
as a certain kind of relationship which interconnects a
certain group of individuals, objects or events (Nok &
Kaklinsky, 2008: 16).
Network analysis refers to a combination of methods,
techniques and tools aimed at analyzing structures and
their communicative aspects in a network (Slaninov a.
et al., 2010: 117). Effective communications between
actors are depicted as direct or indirect relation between
interconnected nodes. Actors may be individuals,
organizations, group or any other interconnected units.
Thus, SNA may be used to analyze a broad spectrum
ranging from individuals, internet pages, families and small
groups to large organizations, parties and even nations
(Zhang, 2010: 3-4).
Network Analysis in Politics

The concept of network in politics, unlike sociology, has
no long history. In mid 1970s, students of politics were
first to use the term “policy network”. Since then on, the
concept of network has been used either to describe the
impact of governmental and nongovernmental actors
on certain policies or decisions (Hazlehurst, 2001) or to
refer to a framework of relations between governmental
and nongovernmental actors which bureaucrats rely on to
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adopt proper and efficient policies (Alcaniz, 2010). Loble
& Falton (2007) and Tro & Mintrom (2001) conceive
of policy networks as the factors which facilitate the
execution of tasks in bureaucracy system. Likewise,
Gwen Arnold (2011) conducted a study on why and how
policy networks facilitate general bureaucratic efforts
to accept and execute policy initiatives. He believes that
an innovation is accepted by bureaucracy when policy
network is broad and penetrable with weak relation
between members, and that the initiative is executed
when policy network is less penetrable and smaller with
powerful relation between the members (Arnold, 2011: 1).
He suggests that different policy networks must exist in
order for an initiative to be accepted and executed. This
may be called network pluralism. Apart from network
approach to policy, there are pluralistic and corporatist–
elitist approaches which somewhat deal with the role
of governmental and nongovernmental actors in policy
network. The pluralistic approach places more emphasis
on the needs of political decision making system in policy
network. Elitist-corporatist approach places more focus
on determining role of government in policymaking
together with the auxiliary role of the organized groups
(Ranaei et al., 2010: 136-145). The studies of David Nak
(1994) on political networks developed and expanded
network analysis in politics. In his study entitled “political
networks: structural perspective”, he maintains that
the idea of network analysis as a structured analysis is
consistent with the main trend of political knowledge.
He investigated the nature of such concepts as Hejmony,
power, penetration and prestige in network analysis. Some
later researchers analyzed the impact of communication
networks among citizens on their political behaviors
using network approach. Some researchers (Leighley and
Matsubayashi, 2009) proposed a model for analyzing
the relationship between the variety of communication
processes among different groups of citizens (e.g. whites,
blacks and immigrants) and the occurrence of certain
political behaviors. Leighley and Matsubayashi compared
different characteristics of social networks and ethnic
and racial groups and found that the difference between
different groups gave rise to the difference in social and
economic status of the people present in the networks.
They analyzed political behaviors of people and founded
that these behaviors were influenced by the different in
social networks to which they belonged.
Another central question in some other research was
how interpersonal relations inside the networks form
political preferences in the elections or in similar areas.
Some researchers suggested that such relations in the
networks often enhanced political understanding of
people (Huckfeldt and Sprague, 1995) and that network
communications encouraged people to participate in
207

political affairs (Klofstad, 2007; McClurg) and to vote
for a specific candidate (Beck et al., 2002). Song Jin Jang
(2009) investigated political behavior of Americans in
the US national elections in 2000 and found that political
discussions inside the networks not only increased political
awareness of the people but also clarified the distinctions
between candidates by setting forth various opinions and
ideas, whereby positively affecting political participation
among the citizens.
The recent decades have seen a considerable development
in network analysis. Network analysis deals with a broad
spectrum of subjects including political and cultural
identity, potential gaps in public field and their impact
on civil networks (Melucci, 1996: Doherty, 2003), the
role of social networks in the facilitation of investment
process (McAdam, 1988; Passy, 2003), the role of
voluntary organizations and public beneficiary groups in
policy networks (Laumann, 1987) and many other topics
(Baldassarri & Diani, 2007: 737-739). Network analysis
has also entered a broad spectrum of sciences including,
social sciences, engineering, psychology, economics,
computer, statistics, mathematics and criminology. In
this sense, network analysis has transformed the classic
boundaries of knowledge. Freeman, for example,
enumerates the topics covered by network analysis to
be such cases as the study of occupational mobility, the
impact of citizenship on individuals, social support,
social status, marketing studies and health issues
(Freeman, 2004: 4).
Network Policy

The combination of social capital theory and network
analysis, i.e. network approach to social capital, is the
context of network policy analysis. Generally, the main lines
of network policy analysis can be summarized as follows:
specific resources exist inside political networks which
include social capital or cumulative capital depending on
how people inside the network are distinguished with those
outside. These networks strive to achieve more share of
decision making power regarding scarce resources of the
society (political power), i.e. more share of the government.
Therefore, network policy refers to the use of network
analysis method in analyzing the government.

EXAMPLES
A Political Revolution

April 6 Youth Movement was a Facebook group in Egypt
which was founded by Ahmad Maher in Spring 2008 in
order to support the workers of El-Mahalla El-Kubra
industrial estate who had planned for three strikes on April
6 (Shapiro, 2009) (Wolman, 2008).
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An International Economic Challenge

On September 17, 2011, a group of American youth held
mass protests in Wall Street, the base of New York Bourse,
against the impressing economic situations and class
differences in the US. Some have compared this movement
with public movements in Arab countries, particularly
the mass protests in Tahrir Square and 2011 revolution
in Egypt. The goal behind Wall Street protests was to
eliminate economic inequalities, fight against economic
culture of capitalism, and to eliminate the access and
influence of corporate brokers and monetary giants in the
US government (Dobnik, 2011).
An Urban Carnival

Carnival activism is some form of social behavior in both
real and virtual spaces. Facebook arrangement for water
spray in water park and fire works in Pardisan park in
Tehran are some examples of carnival activism. In this
campaign, a group of young Facebook members planned
for appearing at water and fire park of Tehran at Friday,
July 29, 2011, in order to hold water spray celebration.
They attended the park in the specified time and began a
carnival movement.
Arab Spring

The Arab spring in 2011 initiated a debate on the role of
social media and networks in political campaigns held to
change the regimes and prodemocracy movements. Bert
Van Nikert, Kiropilai and Maharaj analyzed the recent
events in Tunisia and Egypt from the viewpoint of
information war. In the recent movements, international
communication technologies were used by both sides
(AllaGui and Kuebeler, 2011).
As stated by Egyptian activists, they use the Facebook
to plan the protests, Twitter to make coordination, and
Youtube to communicate with the world (Kassen and
Sohail, 2001).
According to strategic estimation of 2011, the Arab world
has long undergone severe public dissatisfactions with
the governments. Due to strict suppression by tyrannical
regimes, however, people had accepted the situation for
a long time. According to Omar Mousa, the Secretary
General of Arab Association, Arabs had been frustrated
by poverty, unemployment and economic crisis, so it was
no strange that Tunisian uprising led to the Arab Spring
(Momah, 2013).
Egypt and Tunisia are two examples of successful social
revolutions. In these countries, the movements were
organized through major social networks such as Twitter
and Facebook. That is why the year 2011 was called social
networks year. In this year, Tunisians and Egyptians

managed to collapse two dictators by using the power of
social networks. In the Arab Spring revolutions, Facebook
and Twitter accelerated the movements by organizing and
planning the protests (Aghaei et al. 2012).

CONCLUSION
In transition from term to concept, network analysis has
experienced a wonderful process of broadened scope of
analysis. Almost all sciences, especially social sciences, have
employed network analysis to explore various topics. In
politics, though later than other sciences, network analysis
in the form of policy network analysis attracted much
attention. Network approach to policy has grown in parallel
to pluralistic and corporatist approaches. While the role of
network communication in political behavior of citizens
has later been added to analytical subject in politics, no
attention has been paid to the subject of government as
the central point of politics. The main theme of network
policy analysis is to analyze government as the base of
politics. State mining using network perception of social
capital and combination of social capital theory and
network analysis – network approach to social capital –
is the context of network policy analysis. Generally, the
main lines of network policy analysis can be summarized
as follows: certain resources exist inside political networks
which include social capital or cumulative capital depending
on how individuals inside the network are distinguished
with others outside. These networks strive to achieve more
share of scarce resources (political power, economic wealth
and social status). The main theme of conflict is to achieve
political power and the place of conflict is governmental
domain inside and around the government. While research
on social structure has been the central point of network
analysis, network policy simultaneously pays attention
to structural and cognitive-normative dimensions and
focuses on the quality of norms and strategies adopted by
political activists in order to achieve more share of political
power. Individuals establish networks to acquire a bigger
volume of scarce resources in a shorter time by exchanging
the social capital inside the networks. In this sense,
political activists are intellectual actors who form a set of
communications to gain benefits in the future. The more a
political network has access to scarce political resources, the
broader its activism boundaries and effectiveness will be. If
a scarce social resource (economic wealth and social status)
is capable of developing into political power, it should
be involved in determining the boundaries of political
network. As the government allocates the resources and
organize them for certain purposes, political networks strive
to occupy more positions in the government. Therefore,
state mining should be considered as the center of network
policy approach. Network policy must be able to explain
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such issues as the position of individual in the government,
historical heritage, activism context, and the relationship
between government and the society. The primary model
of network policy approach may pave the way for further
theoretical and applied research so that the political issues
are analyzed using the new approach.

REFERENCES
Adlipour, Samad (2012). Sociological analysis of the impacts of virtual social
networks on social identity of the youth in the city of Esfahan. Master thesis
in the field of sociology, Faculty of Literature and Humanities, Esfahan
University
Aghaei, Davoud et al. (2012). Exploration of the role of internet and modern
social media in the transformations of the Middle East and Northern Africa
(information, organization and rapid expansion of transformations). Foreign
relations quarterly, 4th year, issue 2, Summer
Arnold, Gwen (2011), “Cycles in Policy Network Structure and Policy Adoption
Implementation Processes: The Importance of Alignment”, Working
Papers, paper 58.
Autvit, William, Batamor, Tom (2013). 20th Century Social Sciences Culture,
translated by Hassan Chavoshian, Tehran: Ney Pub.
Bahrampour, Shabanali (2008), perspective of the press in Iran: comparative
study on freedom of expression and independence of Iranian journalists.
PhD thesis of communication sciences, Allameh Tabatabaei University.
Baldassarri, Delia & Mario Diani (2007), “The Integrative of Civic Networks”,
American Journal of Sociology, Vol. 113, No. 3, November, pp. 735-780.
Barker, C. (2002), Television, globalization and cultural identities, London: Open
University Press.
Bastani Sousan, Afsaneh Kamali & Maryam Salehi (2008). Network social
capital and mutual interpersonal trust. Iran social issues quarterly, issue 61,
16th year
Bastani, Sousan; Azam Zadeh & Fatemeh Soltani (Autumn 2009). “social
networks and voting behavior among the youth of Mashhad city. Iran
Sociology Journal, issue 3; 10th year
Castells, Manuel (2009), communication power, New York: Oxford University
Press.
Daphne, J. (2007), “Reconceptualizing cultural identity and its role in intercultural
business communication”, Journal of Business Communication, 14(2), pp
114-130.
Diani, Mario (2003), “Introduction: Social Movements, Contentious Actionsm
and Social Networks: ‘From Metaphor to Substance’?”, in Mario Diani
and Doug McAdam (eds.), Social Movements and Networks: Relational
Approaches to Collective Action, New York: Oxford University Press,
pp. 1-18.
Freeman, L. C. (2004), the Development of Social Network Analysis: A Study in
the Sociology of Science, Canada, Vancouver: Empirical Press.
Granovetter, M. (1985), “Economic Action and Social Structure: The problem
of Embeddedness”, American Journal of Sociology, Vol. 91, Issue 3, Nov.,
pp. 481–510.
Hajiani, Ebrahim (2009). Sociology of Iranian Identity. Tehran: Strategic
Research Institute
Hassanvand Amoozadeh, Mehdi et al. (2010). Study on the impact of internet on
the identity of students of Eilam University, Lorestan. Proceedings of the
2nd national conference of silent attack
Hazlehurst, D. (2001), “Networks and Policy Making: From Theory to Practice
in Australian Social Policy”, available online at: http://www.insna.org/
INSNA/PNBIbliograghy.htm
Jafari, Mehdi (2011). (seventeen million Iranians are Facebook member),
the lecture of Information Technology Director of State Student Basij
Organization in the conference of enlightenment movement in Amol:
recovered from www.asriran.com/fa/news/183862/17
Khaniki, Hadi (2011), (Iranian, Egyptian and Turkish worlds in facing the
modernity), lecture in regional conference of social thinking and sociology
in the contemporary Middle East, Tehran: Iran National Documents Center
Khaniki, Hadi (2012), A dialogue on citizenship journalism, Hamshahri

209

Institute Education and Research Center, recovered from http://www.
hamshahritraining.ir/news-3528.aspx
Khaniki, Hadi; Babaei, Mahmood (2012), (The impact of internet communicational
mechanisms on interaction patterns of Iranian activists in cyber space.
Scientific-Research Quarterly of Social Sciences, issue 56
Kosari, Masoud (2007). Cultural world of Iranian users in Overcut friend finding
network. Tehran: Culture and Communication Research Institute
Laughey, D. (2007), Key themes in media theory, McGraw Hill Publication.
Leighley, Jan E. & Tetsuya Matsubayashi (2009), “The Implications of Class,
Race and Ethnicity for Political Networks”, American Politics Research,
September, Vol. 37, No. 5, pp. 824-855.
Lin, N. (1999), “Social capital” a theory of social structure and action Cambridge
university press
Lin, Nan (1999a), “Building a Network Theory of Social Capital”, Connections,
Vol. 22, No. 1, pp. 28-51.
Lin, Nan (1999b), “Social Networks and Status Attainment”, Annual Review of
Sociology, Vol. 25, pp. 467-487.
Long, J. & et al. (2007), “Impact of internet on adolescent self-identity
development”, China media Research, 3(1).
Mathews, G. (2000), Global culture/individual identity: searching for home in the
cultural supermarket, London: Routledge Press.
McAdam (eds.), Social Movements and Networks: Relational Approaches to
Collective Action, New York: Oxford University Press, pp. 49-74.
Mehdizadeh, Sharareh & Zeinab Anbarin (2009). Study on the relation between
the amount and type of internet use and cultural identity of the youth. Iranian
Cultural Studies and Communications Association, issue 17, pp. 1-28
Mohammad Pour, Ahmad; Naghdi, Asadollah, & Behzad Nadernezhad (2010).
The impact of satellite on cultural identity in Kurdistan – Iran. Youth,
Culture and Society Research, issue 4, pp. 131-156
Movahed, Majid; Halimeh Enayat & Arash Pournemat (2008). Study on the
relationship between social capital and political participation of women.
Humanity and Social Sciences Research Journal, special issue for social
research, issue 1.
Nan Lin, Karen Cook & Ronald S. Burt (eds.), Social Capital: Theory and
Research, New Jersey: Transaction Publishers, pp. 31- 56.
Nok, David & James H. Kaklinsky (2008). Network Analysis. Translated by
Mozhgan Azimi Hashemi and Maryam Eskafi, Jahad Daneshgahi Pub.,
Mashhad
Ranaei, Habibollah, Abolhassan Faghihi and Mahdi Mortazavi (2010), “Designing
a Feasibility Study Model for Creating Policy Networks in Public PolicyMaking Systems: Iranian Public Policy Making System Case Study”,
European Journal of Economics, Finance and Administrative Sciences,
Issue 22, pp. 136-145.
Sarokhani, Bagher & Rezaei Ghaderi, Khadijeh (2012): Internet and national
identity of users. Communication Culture, 2nd year, issue 5, pp. 51-70.
Slaninov´a, Katerina, Jan MartinoviPc, Pavla Dr´aPzdilov´a, Gamila Obadi, and
V´aclav Sn´aPsel (2010), “Analysis of Social Networks Extracted from Log
Files,” in Furht, Borko (ed.), Handbook of Social Network Technologies
and Applications, New York: Springer, pp. 115-146.
Tai, Joseph (2008), Soft Power. Translated by Mohsen Rohani and Mehdi
Zolfaghari, Tehran: Imam Sadegh University
Thompson, J. (1998), Community identity and world citizenship. In Archibugi,
Held and Kohler(eds), Culture and global Change, London: Routledge.
Tiri, Houman (2010). Internet social networks and political participation. Tehran
University, Faculty of Law and Politics
Tyler, T. (2012). “ Social networking and Globalization”, Mediterranean Journal
of Social Sciences, Vol. 4, No. 6, July 2013
Weedon, C. (2004), Culture and identity, McGraw-Hill Publication.
Zhang, Mingxin (2010), “Social Network Analysis: History, Concepts, and
Research,” in Furht, Borko (ed.), Handbook of Social Network Technologies
and Applications, New York: Springer, pp. 3-21.
Alexa. (2013). Retrieved May. 2, 2013, from: www.alexa.com/topsites
Aguayo, Angela J. (2011). ‘New Media and Activism’; [Cited in]: John D. H.
Downing. Encyclopedia of social movement media. UK: Sage.
Castells, Manuel. (1999). Information Technology, Globalization & social
Development; UNISD/DP 114/99/13
Castells, Manuel. (2007). ‘Power and Counter-power in the Network Society’;
International Journal of Communication. 1.
Castells, Manuel. (2009). Communcation Power. UK: Oxford University.
Dobnik, Verena. (2011). ‘Wall Street protesters: We’re in for the long haul’;

International Journal of Scientific Study | September 2017 | Vol 5 | Issue 6

Farokhi and Donyari
Bloomberg Businessweek. Retrieved from: www.businessweek. com/ap/
financialnews/D9Q4CNR81. htm
Nye, Joseph S. (2011). The Future of Power. US: Public Affairs.
Nye, Joseph S. (2011). Speech on ‘The Future of Power’. Retreived 3,
Shapiro, Samantha M. (2009). ‘Revolution, Facebook-Style’. The New York
Times. Retrieved Sep. 28, 2011 from: www.nytimes.com/2009/01/25/
magazine/25bloggers-t. html
Shaw, Randy. (2001). The Activist’s Handbook: A Primer Updated Edition with a
New Preface. US: University of California Press.
Wolman, David. (2008). ‘Cairo Activists Use Facebook to Rattle Regime’.
Retrieved Sep. 15, 2011, from: www.wired.com/techbiz/startups/
magazine/16-11/ff_facebookegypt
Sklair, L. (1998). Social Movements and Global Capitalism, the Cultures of
Globalization.
Waters, M. (1995). Globalization, London: Rutledge.
Coleman, J. S. (1990), Foundations of Social Theory, Cambridge, MA: Harvard
University Press.
D. Makenzie, Brian, (2004), “Religious Social Networks Indirect Mobilization
and African-American Political Participation”, Political Research Quarterly,
Vol. 57, No. 4. 9. La Due Lake, Ronald, Robert, Huckfeldt (1998), “Social
Capital, Social Networks and Political Participation, Political Psychology,
Vol. 19, No. 3
Lake, R. and R. Huckfeldt, 1998, “Social Networks, Social Capital and Political
Participation”, Political Psychology.
Leighley.Jan, E., (1990), “Social Interaction and Contextual Influences on and
Political Participation, American Political Research,
Vol. 18, No. 4.
Leighley, Jan E., (1996), “Group Membership and the Mobilization of Political
Participation.” Journal of Politics, 58(2)

Lin, N., (2001), Social Capital: A Theory of Social Structure and Action,
Cambridge: Cambridge University Press.
Lin, N., (2008), A Network Theory of Social Capital, in D. Castiglione, J. W. Van
Deth & G. Wolleb (Eds.), The Handbook of Social
Capital. London: Oxford University Press.
Macclurg. Scott, D., (2003), “Social Networks and Political Participation: The
Role of Social Interaction in Explaining Political Participation”, Political
Research Quarterly, Vol. 56, No. 4
Quintelier, Ellen, Diettlind Stolle and Allison Harell (2011), “Political in Peer
Groups: Exploring the Causal Relationship between Networks Diversity
and Political Participation, Political Research Quarterly
Skoric, Marko M., Deborah Ying, Ying Ng., (2009), “Bowling Online, Not Alone:
Online Social Capital and Political Participation in
Singapore”, Journal of Computer-Mediated Communication, Vol. 14, No. 2
Pamela Ogwuazor Momah, Tunisia, Egypt, the social media and Political
Activism. Journal Huminities and Social science, vol,6, Issue 6 (jan-Fed
2013).
Nadine Kassem chebb, and Rabia minatullah sohail, the Reasons social media
contributed to the 2011 Egyptian Revolution, international journal of
Business Research and management (IJBRM), volum (2): Issue (3), 2011
Joseph, Sarah. (2012), “Social Media, Political Change and Human Rights”,
Boston College International and Comparative Law Review, volume 35,
Issue 1.
Il Hem Allagui and JoHanne Kue Beler. (2011), the Arab Spring and the
Role of icts, International Journal of Communication 5,Fratur 14351442,1932- 8036/2011 FEA 1435.
Momah, Pamela Ogwuazor. (2013), Tunisia, Egypt, the social media and political
Activism, Journal Huminities and social science, vol.6, Issue 6(Jan-Feb)
PP.45-47.

How to cite this article: S. Farokhi and A. Donyari. Social Networks and Globalization Culture in the Middle East (With a Focus on Iran).
Int J Sci Stud 2017;5(6):201-210.
Source of Support: Nil, Conflict of Interest: None declared.

International Journal of Scientific Study | September 2017 | Vol 5 | Issue 6

210

